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AEGON hopes to enrich the communities 

in which it operates by providing 

long-term employment, respecting 

the local environment and extending 

financial support to good causes. 

THE WIDER COMMUNITY
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At the end of 2007, AEGON employed more than 30,000 

people in over twenty countries around the world. 

During the year, the Group’s total workforce rose by a 

net 1,688 mainly as a result of new acquisitions in the 

United States and an expansion in the number of 

employees in the United Kingdom, Central and Eastern 

Europe and Asia.

 

PROTECTING THE ENVIRONMENT

AEGON has a corporate Group-wide environmental policy, 

which stresses the importance of respecting the 

environment, conserving energy and eliminating waste. 

Each year, AEGON measures its consumption of energy 

and other raw materials, most notably paper, as well as its 

production of waste and its emissions of carbon dioxide. 

In 2007, consumption of gas, electricity, paper and water 

all rose, though primarily as a result of an increase in the 

number of employees. On a per capita basis, gas and 

electricity use fell, while water use was unchanged and 

consumption of paper showed a moderate gain.

In recent years, AEGON has endeavored to reduce its energy 

consumption and to make as much use as possible of 

renewable or recyclable sources. Two of AEGON’s country 

units – AEGON UK and AEGON The Netherlands – have been 

certified ISO 14001 compliant 1 with respect to their property 

activities. Many AEGON country units also have their own 

environmental policies, which operate alongside the Group’s 

overall corporate policy. In the United Kingdom, AEGON 

has specific reduction targets in place for paper, energy 

and water use, as well as objectives for waste generation 

and the use of renewable energy. Four of AEGON’s country 

units (the United States, the Netherlands, the United 

Kingdom and Canada, covering 87% of the Group’s global 

workforce) have programs designed to reduce the impact 

of AEGON’s operations on the process of climate change. 

SUPPORTING 
COMMUNITIES

1 ISO 14001, compiled and published by the International Organization for Standardization, sets out minimum standards and quality 
requirements for environmental management systems. It helps companies and other organizations measure their impact on the 
environment and demonstrate sound environmental practice.
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AEGON’s consumption of energy, water and paper in 2007 were as follows 1:

Unit 2007 2006 % change

Total paper use Metric tonnes 5,753 5,201 +10.6%

Per capita kilograms 189 181 +4.4%

Recycled paper as % of total 14% 10% +40%

Total electricity consumption GWh 146 143 +2.1%

Per capita kwh 4,800 4,978 - 3.6%

Total gas use Cubic meters (millions) 4.5 4.3 +4.7%

Per capita Cubic meters 149 150 -0.7%

Renewable energy use as % of total energy 
consumption 5% Not measured n/a

Total water consumption Cubic meters 451,848 428,415 +5.5%

Per capita per day Liters 65.0 65.0 unchanged

Total waste generation Metric tonnes 4,084 4,035 +1.2%

Per capita kilograms 134 140 -4.3%

Recycled waste as % of total 52% 59% -11.9%

Total business travel Kilometers (millions)

By road 2 16 Not measured n/a

By air (short haul) 3 2.8 Not measured n/a

By air (medium haul) 45.5 Not measured n/a

By air (long haul) 78.2 Not measured n/a

Total air 126.4 104.3
refer to note

 below 4

CO2 emissions (from gas and electricity use) Metric tons 84,383 77,225 +9.3%

Per employee 2.77 2.69 +3.0%

CO2 emissions (from air travel) 14,470 12,510 +15.7%

Per employee 0.48 0.44 +9.1%

1  All fi gures in this table cover 100% of AEGON’s global workforce but are based on data covering less than 100% of total employees 
(with the exception of waste generation, which is based on 46%). 

2 This fi gure does not include the use of privately owned vehicles for business purposes and covers data from six country units.
3 Short haul refers to any air travel within the country or region of origin. Long haul refers to travel outside the region.
4  Please note that fi gures for air travel in 2006 covered only six AEGON country units. For 2007, coverage was widened to include 

seven country units and AEGON N.V., the Group’s holding company.

As part of a broader objective to reduce AEGON’s impact 

on the environment, the Group’s country units are pursuing 

a number of separate initiatives. These include:

 AEGON UK has set up a dedicated team to recommend 

programs to further reduce the company’s 

environmental impact;

 AEGON companies in the United States are saving 

energy through the use of high effi ciency light fi xtures 

and bulbs. Thanks to this initiative, AEGON Direct 

Marketing Services’ offi ces in Baltimore reduced 

electricity costs in 2007 by USD 137,000;

 Transamerica Insurance and Investment Group in the 

United States has established a special ‘Green Team’ 

to oversee environmental initiatives; 

 AEGON Hungary will launch a new selective waste 

collection system in its offi ces in 2008;

 AEGON The Netherlands is switching to 100% Forestry 

Stewardship Council-approved paper;

 AEGON Canada has launched a car-pooling program for 

employees and set up a dedicated team to oversee new 

environmental initiatives; 

 AEGON’s Realty Advisors unit in the United States set 

up a special committee in 2007 to focus on the growing 

‘green’ opportunities in the US commercial property 

market. A Plan of Action for 2008 will incorporate 

green principles into many of the company’s 

operational processes.
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AEGON USA’S ‘GREEN TEAM’

In 2007, Transamerica Insurance and Investment Group, part of AEGON USA, set up a special task force, 

known as the ‘Green Team’. The new team will be focused on:

 Helping employees better understand their impact on the environment;

 Monitoring and improving employee satisfaction levels;

 Reducing TIIG’s carbon footprint.

TIIG’s Green Team is working alongside The Climate Trust, a leading provider of carbon offsets, to help 

employees fi nd ways of reducing their own carbon footprints by at least 10% in 2008. 

“How many bottles of water do you drink in a week? Americans drink ONE BILLION bottles every week, 

which takes 1.5 million barrels of oil. And if that isn’t bad enough, 70% of those bottles never get recycled. 

Did you know it takes nearly 1,000 years for a plastic bottle to decompose? And the kicker is bottled water 

isn’t safer or even healthier: 24% of it is just repackaged tap water.” – ‘Message in a bottle’, part of TIIG’s 

campaign to raise employee awareness of environmental issues.

REDUCING EMISSIONS AT THE TRANSAMERICA PYRAMID

In 2007, workers installed a new 1.1-megawatt cogeneration plant in Transamerica’s landmark pyramid 

building in San Francisco. The plant will supply 70% of the Transamerica Pyramid’s heat and power, making 

it one of the greenest buildings in the United States. The new plant, which consists of two natural gas-fi red 

generators, will lead to a signifi cant reduction in the amount of nitrous oxide and other harmful emissions 

released into the atmosphere. Transamerica, part of AEGON USA, still owns the building, which was 

completed in 1972.



44

THE WIDER COMMUNITY

SUPPORTING GOOD CAUSES

AEGON gives to a wide variety of good causes. These range 

from supporting research into cancer and other serious 

illnesses, to supporting education for disadvantaged 

children and financing music and the arts. 

In 2007, AEGON donated a total of EUR 10.0 million to 

charitable organizations and various good causes around 

the world, up from EUR 9.0 million in 2006. These 

donations represent 0.39% of AEGON’s 2007 net income. 

CHRISTMAS CARDS FOR SAVE THE CHILDREN

In 2007, instead of sending out traditional Christmas cards, AEGON used electronic greetings cards 

instead, donating the money it saved – EUR 45,000 – to the international charity, Save the Children. 

The money will go toward Save the Children’s ‘Rewrite the Future’ campaign, which aims both to improve 

access to education and to lift overall educational standards for children and young people in the 

world’s confl ict zones. 

Most of AEGON’s charitable donations in the United States 

are channelled through the AEGON USA’s non-profit 

organization, the AEGON Transamerica Foundation.

Of total donations, most went to projects and organizations 

in the following three areas:

 Health and safety

 Civic and community

 Colleges, education and sport

In 2007, the six leading recipients of donations from AEGON were: 

Organization Unit Location Amount Purpose

Cancer Research 1 AEGON N.V.  International EUR 601,500 health and safety

United Way 2 AEGON USA United States EUR 1.01 million various 

Right To Play 3 AEGON The Netherlands The Netherlands  EUR 120,000

colleges, education 

and sport

Art donations 4 AEGON Hungary Hungary EUR 200,000 arts and culture 

Sidney Kimmel Comprehensive 
Cancer Center AEGON USA United States EUR 244,099 health and safety 

Alzheimer Foundation AEGON The Netherlands The Netherlands EUR 150,000 health and safety 

1  Includes fi nancial contributions to research projects at the Vrije Universiteit, Amsterdam, SWOP-Research, Rotterdam, the Stichting 
Bevordering Geneeskundige Oncologie, and the Medical Center, Utrecht, in the Netherlands, as well as University of Nanjing in China.

2  Founded more than a hundred years ago, United Way is a network of more than 1,300 locally governed charitable organizations stretching 
across the United States. In 2006-2007, United Way raised more than USD 4 billion for good causes. AEGON donates money to United Way 
organizations in several US states, including Maryland and Iowa.

3 See page 45.
4  Includes the 2007 AEGON Art Award as well as fi nancial support to the Rembrandt exhibition, the Katona Jozsef theater and the 

Summa Atrium in Budapest.

Johns Hopkins Oncology Center in Baltimore, the Vrije 

Universiteit Medical Center in Amsterdam and the University 

Medical Center in Utrecht. AEGON also helps fund a 

separate research program in China between Johns Hopkins 

and Nanjing University in the center of the country. 

FIGHTING CANCER

For years, AEGON companies around the world have 

helped support the fight against cancer. Last year, the 

Group contributed approximately EUR 900,000 in total. 

Most of the funds went toward an international 

cancer research program, involving scientists at the 
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HEALTH CLINICS FOR RURAL CHINA

In China, AEGON-CNOOC is helping support a Red Cross program to build clinics in rural areas – vital in a 

country where an estimated 450 million people still have little or no access to medical care. As part of the 

program, AEGON-CNOOC – AEGON’s joint venture with the China National Offshore Oil Corporation – will 

fi nance a series of new clinics across southern and central China as well as help support training for 

medical staff. “This is an important project for us,” says Marc van Weede, head of AEGON’s operations in 

China during the year. “It’s about helping support China’s rural communities. The Chinese Red Cross 

estimates that almost two-thirds of villages and towns in China have no offi cial medical facilities. This is 

a project that really will make a difference to the lives of millions of people.”

WAR TRAUMA

In 2007, AEGON continued its support for the War Trauma 

Foundation – an international organization set up to provide 

psychological counselling and treatment for children and 

adults affected by war and terror around the world. Based 

in the Netherlands, the Foundation currently supports 

projects in areas such as the Middle East, Afghanistan, 

Angola , the Great Lakes region of Africa and Brazil. 

ARTS AND CULTURE

Each year, AEGON makes significant contributions to 

arts and culture. In 2007, donations were made to the 

British Museum in London and to the Mauritshuis, one of 

the Netherlands’ most prestigious museums. In addition, 

AEGON has pledged EUR 100,000 to help celebrate the 

125th anniversary in 2008 of the Rembrandt Foundation, 

an organization that aims to keep major works of Dutch 

art in the Netherlands. In music, AEGON helps supports 

both the Concertgebouw in Amsterdam and the Residentie 

Orkest, The Hague’s resident orchestra.

RIGHT TO PLAY

AEGON donates money each year to the Right To Play 

organization, which uses sport and play to promote peace 

and health in areas ravaged by disease, poverty and war. 

Currently, Right To Play has projects in 22 countries in 

Africa, Asia and the Middle East. Most recently, AEGON 

employees in the Netherlands raised money for a health 

and education project for children in the west African 

state of Liberia, which is suffering from years of violence 

and neglect.

NEW HEALTH INSURANCE FUND FOR AFRICA

In June 2007, Kornelis ‘Kees’ Storm, a member of AEGON’s Supervisory Board and former Executive Board 

Chairman, helped set up the Health Insurance Fund, to provide health insurance for low-income groups 

in Africa. The new initiative – supported by the Dutch government as well as AEGON and a number of other 

companies – is a response to the current HIV-Aids crisis affecting the continent. The Dutch government 

has already pledged EUR 100 million to the project. Mr. Storm says one of the most important objectives of 

the new fund is to ensure better access to treatment and medicines so that those in work can continue to 

support their families. “Only if people work will the local economy continue functioning and will people be 

able to support other members of their family,” he says.
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CONCLUSION

Over recent years, corporate responsibility has grown in 

importance. Doing business around the world is no longer 

simply about making profits, it is also about ensuring long-

term economic, social and environmental sustainability.

As one of the world’s leading providers of life insurance 

and pensions, AEGON recognizes that creating a 

sustainable business means acting in the long-term 

interests not only of its shareholders and customers, but 

also its employees and business partners as well as the 

broader communities in which the Group operates.

In the years to come, as populations age and governments 

shift more of the responsibility for pension funding to the 

private sector, financial services companies like AEGON 

will play an increasingly important social role. 

AEGON believes it has a contribution to make as a 

responsible employer and investor, and as a provider of 

the kind of long-term financial products and services that 

people around the world will need to help build better 

futures for themselves and their families. 
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Data contained in the table below covers the following 

country units: United States, the Netherlands, the United 

Kingdom, Canada, Taiwan, Spain, China, Hungary, Poland, 

Slovakia, India and the Czech Republic. 

ECONOMIC, SOCIAL AND ENVIRONMENTAL INDICATORS

All information in the table below refers to 100% of 

AEGON’s global workforce. However, environmental 

statistics have been extrapolated from data using data 

covering less than 100% of all employees. 

Unit of measurement 2007 2006 2005

Economic     

Total income 1 EUR m 45,576 47,491 45,023

Total charges 1 EUR m 42,535 43,552 42,247

Net income 1 EUR m 2,551 3,169 2,147

Operating earnings before tax 1 EUR m 2,692 3,341 1,348

Value of new business after tax EUR m 927 775 550

Basic earnings per share 1 EUR 1.47 1.87 1.25

Total dividend per share EUR 0.62 0.55 0.45

Total assets under management (excluding off balance sheet items) EUR m 275,716 271,668 273,622

Total SRI assets under management EUR m 1,078 800 2 569

SRI assets / total assets Percent 0.39 0.29 0.21

Employment expenses EUR m 1,903 1,821 1,662

Environmental     

CO2 emissions (from gas and electricity consumption) Metric tons 84,383 77,225 68,939

CO2 emissions per employee Metric tons per person 2.77 2.69 2.54

Gas consumption Million cubic meters 4.5 4.3 3.2

Electricity consumption GWh 146 143 129

Business travel by air Million kilometers 126.4 3 104.3 n.a.

CO2 emissions due to air travel Metric tons 14,470 12,510 n.a.

CO2 emissions per employee Metric tons per person 0.60 0.47 n.a.

Business travel by car Million kilometers 16 n.a n.a.

Paper consumption Metric tons 5,753 5,201 4,914

Paper consumption per employee Kilograms 189 181 181

Use of recycled paper Percent 14 10 1.5

Water use Cubic meters 451,848 428,415 377,527

Water use per person per day Liters 65 65 60

Waste Metric tons 4,084 4,035 4,601

Recycled waste Percent of total waste 52 59 59

Human resources     

Total employees  30,414 28,726 27,159

Female/male employees Percent 52.5/47.5 51.2/48.8 52.8/47.2

Female/male senior managers Percent 22.0/78.0 14.9/85.1 15.4/84.6

Part-time employees Percent 9.6 9.2 8.4

Training days Days per employee 4.16 4.00 4.10

Training costs EUR m 17.6 17.1 15.1

Training costs per employee EUR per employee 580 597 555

Absentee rate Percent of workforce 2.8 3.1 2.6

Community     

Donations EUR m 10.0 9.0 8.8

1 2005 and 2006 information has been adjusted to refl ect the retrospective application of the change in accounting principles relating to 
guarantees in the Netherlands, the change in defi nition of operating earnings to include AEGON’s share in the net results of associates 
and the adjusted presentation of results from fi nancial translations in the income statement.

2 Please note that this fi gure has been restated. Refer to page 26 for details.
3 Pease note that fi gures for air travel are based on data from seven country units and AEGON N.V., but have not been extrapolated.
 n.a. – not applicable
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I. THE SCOPE OF THIS REPORT

 The fi nancial information contained in this report has 

been taken from AEGON’s 2007 Annual Report and 

refers to all AEGON companies. All fi nancial and 

employee information is identical to that contained 

in AEGON’s 2007 Annual Report;

 Unless otherwise stated, environmental and social 

information refers to all AEGON operations around the 

world. Only those joint ventures where AEGON does not 

have management control are excluded;

 This report covers the full year 2007 unless specifi cally 

stated otherwise. AEGON’s previous Corporate 

Responsibility Report was published in April 2007; 

 This 2007 Corporate Responsibility Report was 

developed by the Group Corporate Communications 

department, part of AEGON’s Group Corporate 

Communications and Investor Relations division;

 AEGON welcomes opinions on both the content of this 

report and the Group’s overall performance in the 

corporate and social responsibility fi eld. Comments and 

opinions should be sent to: response@aegon.com;

 The contents of this report are based on the result of 

comprehensive reporting from AEGON country units. 

These units are responsible for collecting and 

submitting all data used in this report. All information 

is aggregated at Group level;

 AEGON’s 2007 Corporate Responsibility Report 

contains information for the fi rst time from the Group’s 

businesses in China and India. It should be noted, 

however, that AEGON’s operations in India only began 

in early 2008 and that information from India had no 

material effect on aggregate data used in this report. 

II. GLOBAL REPORTING INITIATIVE

The Global Reporting Initiative was set up in late 1997. Its 

aim is to develop accepted and comparable standards for 

corporate economic, environmental and social reporting. 

GRI works with an extensive network of experts in dozens 

of countries around the world, representing different 

disciplines and interests. 

AEGON’s 2007 Corporate Responsibility Report covers 

most GRI indicators relating to the company’s main areas 

of activity in the CR field. Based on existing guidelines and 

the GRI’s new ‘G3’ standards, AEGON assesses the 

Application Level of this 2007 Report as ‘B’, unchanged 

from 2006. Please see page 50 for a detailed assessment 

of AEGON’s performance under the GRI index. 

APPENDICES
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III.  HOW AEGON PROMOTES CORPORATE 

RESPONSIBILITY INITIATIVES

Corporate responsibility policies and initiatives are 

coordinated by Group Corporate Communications. Gregory 

W. Tucker, Vice-President Group Corporate Communications, 

manages all AEGON’s corporate responsibility processes. 

His responsibilities include policy-making as well as 

overseeing the monitoring and reporting of the company’s 

corporate responsibility initiatives. 

In matters relating to corporate responsibility, Mr. Tucker 

reports to Alexander R. Wynaendts, member of AEGON’s 

Executive Board and Chief Operating Officer. In line with 

AEGON’s strategy of encouraging local decision-making, 

each country unit controls its own corporate responsibility 

agenda. Country units each have a Corporate Responsibility 

Leader, who is responsible for the following:

 Implementing all corporate responsibility policies and 

initiatives;

 Ensuring compliance with AEGON’s Code of Conduct;

 Collating all relevant data on corporate responsibility 

issues;

 Developing local corporate responsibility policies and 

monitoring local activities;

 Reporting all progress to Group Corporate 

Communications. 

Typically, the Corporate Responsibility Leader manages 

the country unit’s corporate responsibility activities 

alongside his or her other work responsibilities. Corporate 

responsibility activities are therefore reflected in the 

Corporate Responsibility Leader’s job performance 

targets and are a factor in determining that individual’s 

performance-related remuneration. 

IV. AEGON’S GLOBAL WORKFORCE

At the end of December 2007, AEGON had a global workforce of 30,415 employees, an increase of 5.9% from 28,726 twelve 

months previously. 

Country unit Agents Employees
Total 

2007
Total 

2006 Change

AEGON USA 2,379 12,058 14,437 13,544 +6.6%

AEGON Canada 0 720 720 692 +4.0%

AEGON The Netherlands 1,062 5,138 6,200 6,404 -3.2%

AEGON UK 139 4,851 4,990 4,639 +7.6%

AEGON Taiwan 811 479 1,290 1,109 +16.3%

AEGON China 577 367 944 749 +26.0%

AEGON Spain 0 222 222 221 +0.5%

AEGON Hungary 0 1,073 1,073 960 +11.8%

AEGON Poland 0 192 192 113 +69.9%

AEGON Romania 0 30 30 0 1 n.a.

AEGON Slovakia 0 58 58 67 -13.4%

AEGON Czech Republic 0 67 67 55 +21.8%

Holdings and other activities 0 191 191 173 +10.4%

TOTAL GROUP 4,968 25,447 30,415 28,726 +5.9%

1  AEGON’s operations in Romania were not active in 2006. 
n.a. – not applicable.
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GLOBAL REPORTING INITIATIVE-INDEX (G3) AEGON 2007

Strategy and analyses Chapter Page

1.1 CEO statement Chairman’s letter 4

1.2 Key impacts, risks, and opportunities Our approach to corporate responsibility – 
Progress report 2007

9

Our strategy – Growth initiatives 7

Our shareholders – Managing risk 21

Organisational profi le 

2.1 Name organization Cover CR Report 2007

2.2 Products and services About AEGON Inside 
cover

2.3 Operational structure Our shareholders – AEGON’s Governance 
structure

24

Our strategy 6

2.4 Location headquarters Our strategy 6

Corporate and shareholder information 56

2.5 Countries located Our strategy – AEGON’s businesses 6

2.6 Nature of ownership and legal form Website (www.aegon.com)

2.7 Markets At a glance

Our strategy – AEGON’s businesses 6

2.8 Size of operations Our strategy – AEGON’s businesses 6

2.9 Organizational changes Not applicable 

2.10 Awards Our approach to corporate responsibility – 
How AEGON ranked in 2007

9

Reporting parameters 

3.1 Reporting period Our approach to corporate responsibility – 
The scope of this report

8

Appendix I. The scope of this report 48

3.2 Previous report Chairman’s letter 4

3.3 Reporting cycle Appendix I. The scope of this report 48

3.4 Contact person(s) Appendix I. The scope of this report 48

3.5 Process report content Appendix I. The scope of this report 48

3.6 Scope Appendix I. The scope of this report 48

3.7 Scope limitations Appendix I. The scope of this report 48

3.8 Basis for reporting on joint ventures Appendix I. The scope of this report 48

3.9 Data measurement techniques Our approach to corporate responsibility – 
The scope of this report

8

Appendix I. The scope of this report 48

3.10 Restatements Our shareholders – Investing responsibly 26

3.11 Reporting changes Appendix I. The scope of this report 48

3.12 Standard Disclosures Appendix II. Global Reporting Initiative 48

3.13 Policy external assurance

APPENDICES
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Governance, Commitments, and Engagement Chapter Page

4.1 Governance structure Our shareholders – AEGON’s Governance 
structure

24

4.2 Chair of the highest governance body Our shareholders – Corporate governance 23

4.3 Independent members Our shareholders – Corporate governance 23

4.4 Mechanisms for shareholders and employees Annual Report, available at www.aegon.com

4.5 Compensation highest governance body Annual Report, available at www.aegon.com

4.6 Processes to ensure confl icts of interest are avoided Website (www.aegon.com)

4.7 Expertise highest governance body Website (www.aegon.com)

4.8 Internally developed statements Our approach to corporate responsibility – 
AEGON’s statement of principles

8

Website (www.aegon.com)

4.9 Procedures of the highest governance body Annual Report, available at www.aegon.com 

4.10 Performance highest governance body’s Annual Report, available at www.aegon.com 

4.11 Precautionary approach Our employees – Code of Conduct 33

4.12 Externally developed principles Our customers – Products 11

Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

4.13 Memberships in associations Our approach to corporate responsibility – 
Progress report 2007

9

4.14 List of stakeholder groups Our business partners – Stakeholder groups 38

4.15 Identifi cation and selection of stakeholders Our business partners – Stakeholder groups 38

4.16 Approaches to stakeholder engagement Our business partners – Stakeholder groups 38

4.17 Key topics through stakeholder engagement Our business partners – Stakeholder groups 38

Economic performance indicators

EC 1 Direct economic value At a glance

Website (www.aegon.com)

EC 2 Financial implications due to climate change

EC 3 Coverage benefi t plan obligations Annual Report, available at www.aegon.com 

EC 4 Financial assistance received from government Not applicable

EC 6 Locally-based suppliers

EC 7 Local hiring

EC 8 Infrastructure investments
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Environmental performance indicators Chapter Page

EN 1 Weight of materials used Wider community – Protecting the environment 41

EN 2 Recycled input materials Wider community – Protecting the environment 41

EN 3 Direct energy consumption Wider community – Protecting the environment 41

EN 4 Indirect energy consumption Wider community – Protecting the environment 41

EN 5 
(add.)

Energy saved due to conservation and effi ciency 
improvements

Wider community – Protecting the environment 41

EN 8 Total water use Wider community – Protecting the environment 41

EN 11 Location land in protected areas Not applicable

EN 12 Signifi cant impacts on biodiversity Not applicable

EN 16 Direct and indirect greenhouse gas emissions Wider community – Protecting the environment 41

EN 17 Other relevant indirect 
greenhouse gas emissions

Wider community – Protecting the environment 41

EN 19 Emissions of ozone-depleting substances

EN 20 NOx, SOx air emissions

EN 21 Total water discharge

EN 22 Total weight of waste Wider community – Protecting the environment 41

EN 23 Total spills Not applicable 

EN 26 Initiatives to mitigate environmental impacts Wider community – Protecting the environment 41

EN 27 Products reclaimed at the end of 
the products’ life

Not applicable

EN 28 Monetary value of signifi cant fi nes Not applicable

EN 29 
(add.)

Signifi cant environmental impacts of transport Wider community – Protecting the environment 41

Social Indicators

Labor practices and decent work

LA 1 Breakdown of total workforce Appendix IV. AEGON’s Global workforce 49

LA 2 Employee turnover Our employees – Employee turnover 30

LA 4 Employees covered by collective bargaining Our business partners – Stakeholder groups 38

LA 5 Minimum notice period(s) regarding operational 
changes

LA 7 Rates of injury, occupational diseases, lost days, 
and absenteeism

Our employees – Absentee rates 32

LA 8 Risk-control programs regarding serious diseases Our employees – Absentee rates 32

LA 10 Training per employee category Our employees – Recruitment, training and 
performance appraisals

30

LA 11 
(add.)

Programs for skills management and lifelong 
learning

Our employees – Recruitment, training and 
performance appraisals

30

LA 12 
(add.)

Performance and career development reviews Our employees – Recruitment, training and 
performance appraisals

30

LA 13 Gender breakdown of governance bodies Our employees – Recruitment, training and 
performance appraisals

30

LA 14 Ratio of basic salary of men to women

APPENDICES



AEGON CORPORATE RESPONSIBILITY REPORT 2007 | 53

Human Rights Chapter Page

HR 1 Signifi cant investment agreements that include 
human rights clauses

HR 2 Screening of suppliers on human rights Our business partners – Suppliers 37

HR 4 Incidents of discrimination

HR 5 Operations identifi ed as having risk for incidents of 
violations of freedom of association and collective 
bargaining

None identifi ed 

HR 6 Operations identifi ed as having risk 
for child labor

None identifi ed 

HR 7 Operations identifi ed as having risk for forced labor None identifi ed 

Society

SO 1 Impact on communities Wider community 41

SO 2 Number of business units analyzed for risks related 
to corruption

No material incidences identifi ed

SO 3 Employees trained in organization’s anti-corruption 
policies and procedures

Our employees – Code of Conduct 33

SO 4 Actions taken in response to incidents of corruption Appropriate steps taken

SO 5 Public policy positions and participation in public 
policy development

Our business partners – Stakeholder groups 38

SO 8 Monetary value of signifi cant fi nes

Product responsibility

PR 1 Improving health and safety impacts 
across life cycle

Not applicable

PR 3 Product information and labelling Our customers – Products 11

Our customers – Customer satisfaction 12

Our customers – Brand awareness 15

PR 5 
(add.)

Customer satisfaction Our customers – Customer satisfaction 12

PR 6 Marketing communications Our customers – Distribution 16

PR 9 Monetary value of signifi cant fi nes Our customers – Customer satisfaction 12
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Social Supplement Indicators Chapter Page

CSR 1 CSR policy Our employees – Code of Conduct 33

CSR 2 CSR organisation Appendix III. How AEGON promotes 
CR initiatives 

49

CSR 3 CSR audits  

CSR 4 Management on sensitive issues Our customers – Customer satisfaction 12

Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

CSR 5 Non-compliance with regulations Our customers – Customer satisfaction 12

CSR 6 Stakeholder dialogue Our business partners – Suppliers / Stakeholder 
Groups

37-38

INT 1 Internal SCR policy Our employees 29

INT 2 Staff turnover and job creation Our employees – Employee turnover 30

INT 3 Employee satisfaction Our employees – Employee satisfaction 32

INT 4 Senior management remuneration Annual Report, available at www.aegon.com 

INT 5 Bonuses fostering sustainable success  

INT 6 Female-male salary ratio  

INT 7 Employee profi le Our employees 29

SOC 1 Charitable contributions Wider Community – Supporting good causes 44

SOC 2 Economic value added At a glance Inside 
cover

SUP 1 Screening of major suppliers Our business partners – Suppliers 37

SUP 2 Supplier Satisfaction  

AM 1 Asset management policy Please refer to country units

AM 2 AuM with high social benefi t Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

AM 3 SRI oriented shareholder activity Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

INS 1 Underwriting policy Our customers – Products 11

Our customers – Customer satisfaction 12

Our customers – Financial literacy 16

INS 2 Customer profi le

INS 3 Customer complaints Our customers – Customer satisfaction 12

INS 4 Insurance with high social benefi t Our customers – Products 11

 
Environmental Supplement Indicators

F1 Policies applied to core business lines Wider community – Protecting the environment 41

F2 Screening of environmental risks Website (www.aegon.com)

F3 Threshold(s) for risk assessment  

F4 Monitoring aspects in risk assessment process(es)  

F5 Addressing risks and opportunities  

F6 Audits of risk systems and procedures Wider community – Protecting the environment 
(ISO 14001 has regular audits) 

41

F7 Interaction with stakeholders on risks/opportunities Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

APPENDICES
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F8 Engagement with companies in portfolio Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

F9 Assets subjected to screening Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

F10 Share voting policy Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

F11 Assets Under Management 
with right to vote shares

Our shareholders – Investing responsibly: 
AEGON as a shareholder

25

F12 Value of environmental products and services Not applicable 

F13 Value of portfolio Annual Report and Embedded Value Report, 
available at www.aegon.com

Disclosure on management approach * Chapter

Materiality Responsibility Objectives 
and perfor-
mance

Policy Training Monitoring

Economic Economic performance Executive 
Board

Annual 
Report

Annual 
Report

Annual 
Report

Annual 
Report

Market presence Annual 
Report

Annual 
Report

Annual 
Report

Annual 
Report

Environment Paper Management 
Board

6.1 6.1 6.1

Energy 6.1 6.1 6.1

Water 6.1 6.1 6.1

Waste 6.1 6.1 6.1

Labor rights Non-discrimination Management 
Board

4.3 4.3 4.3

Diversity 4.3 4.3

Training 4.2 4.2 4.2

Fair wages 4.4 4.4 4.4

Employee satisfaction 4.6 4.6

Health and safety 4.5 4.5 4.5

Human rights Ensuring basic human 
rights and freedoms

Management 
Board 3.5 3.5

Society Customers Management 
Board

2 2 2

Distribution partners 2.5 2.5 2.5

Suppliers 5.1 5.1 5.1

Government and regulators 5.2 5.2 5.2

Community engagement 6.2 6.2 6.2

Product 
responsibility

Compliance Management 
Board

2.1 2.1 2.1 2.1

Product transparency 2.2 2.2 2.2 2.2

Financial literacy 2.4 2.4 2.4 2.4

Investing responsibly 3.6 3.6 3.6

Key: Each number refers to a specifc chapter and section within this CR report. For example, 6.1. refers to chapter six, fi rst section - 
‘Protecting the Environment’. (Chapter numbers are as follows: 1 - Our approach to corporate responsibility; 2 - Our customers; 
3 - Our shareholders; 4 - Our employees; 5 - Our business partners; 6 - The Wider Community)
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HEADQUARTERS

AEGON N.V. 

AEGONplein 50

P.O. Box 85

2501 CB The Hague

The Netherlands

Telephone: + 31 70 344 32 10

www.aegon.com

GROUP CORPORATE COMMUNICATIONS & INVESTOR RELATIONS

AEGON N.V. 

P.O. Box 85 

2501 CB The Hague

The Netherlands 

MEDIA

Telephone:  + 31 70 344 83 44

Fax:  + 31 70 344 84 45

E-mail:  gcc@aegon.com

ANALYSTS AND INVESTORS ANALYSTS AND INVESTORS

Telephone:  + 31 70 344 83 05  Toll free :  + 1 877 548 96 68

E-mail:  ir@aegon.com  E-mail: ir@aegonusa.com

CORPORATE AND SHAREHOLDER INFORMATION



AT A GLANCE FORWARD LOOKING STATEMENTS

New partner in Japan 
AEGON forms partnership with 

Japanese insurer Sony Life, focusing 

initially on variable annuities.

January 2007

AEGON launches Romania Fund
AEGON’s joint venture in Romania gets green 

light to launch Vital, its new pension fund, 

just ahead of a planned reform of the country’s 

retirement services system. September 2007 

AEGON upgrades VNB target 
AEGON raises its 2010 value of new business 

target by 14% to EUR 1.25 billion after 

better-than-expected performance from the 

Group’s country units. November 2007

Alex Wynaendts named new chairman
AEGON announces that Alex Wynaendts, the Group’s 

Chief Operating Offi cer, will take over as Executive 

Board chairman when Don Shepard retires in April 

2008. November 2007

The statements contained in this corporate responsibility report 

that are not historical facts are forward-looking statements as 

defined in the US Private Securities Litigation Reform Act of 1995. 

The following are words that identify such forward-looking 

statements: believe, estimate, target, intend, may, expect, 

anticipate, predict, project, counting on, plan, continue, want, 

forecast, should, would, is confident, will, and similar expressions 

as they relate to our company. These statements are not guarantees 

of future performance and involve risks, uncertainties and 

assumptions that are difficult to predict. We undertake no obligation 

to publicly update or revise any forward-looking statements. 

Readers are cautioned not to place undue reliance on these 

forward-looking statements, which merely reflect company 

expectations at the time of writing. Actual results may differ 

materially from expectations conveyed in forward-looking 

statements due to changes caused by various risks and 

uncertainties. Such risks and uncertainties include but are not 

limited to the following:

 Changes in general economic conditions, particularly in the 

United States, the Netherlands and the United Kingdom;

 Changes in the performance of fi nancial markets, including 

emerging markets, such as with regard to:

• The frequency and severity of defaults by issuers in our fixed 

income investment portfolios; and 

• The effects of corporate bankruptcies and/or accounting 

restatements on the financial markets and the resulting 

decline in the value of equity and debt securities we hold;

 The frequency and severity of insured loss events;

 Changes affecting mortality, morbidity and other factors that 

may impact the profi tability of our insurance products;

 Changes affecting interest rate levels and continuing low or 

rapidly changing interest rate levels;

 Changes affecting currency exchange rates, in particular the 

EUR/USD and EUR/GBP exchange rates;

 Increasing levels of competition in the United States, the 

Netherlands, the United Kingdom and emerging markets;

 Changes in laws and regulations, particularly those affecting our 

operations, the products we sell, and the attractiveness of 

certain products to our consumers;

 Regulatory changes relating to the insurance industry in the 

jurisdictions in which we operate;

 Acts of God, acts of terrorism, acts of war and pandemics;

 Changes in the policies of central banks and/or governments;

 Litigation or regulatory action that could require us to pay 

signifi cant damages or change the way we do business;

 Customer responsiveness to both new products and distribution 

channels;

 Competitive, legal, regulatory, or tax changes that affect the 

distribution cost of or demand for our products;

 Our failure to achieve anticipated levels of earnings or 

operational effi ciencies as well as other cost saving initiatives; 

and

 The impact our adoption of the International Financial 

Reporting Standards may have on our reported fi nancial results 

and fi nancial condition.
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Editing and production AEGON Group Corporate Communications (NL)
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Binding Hexspoor (NL)



ABOUT AEGON

AEGON is one of the world’s largest life insurance and pension groups, and 

a strong provider of investment products. AEGON empowers local business 

units to identify and provide products and services that meet the evolving 

needs of our customers, using distribution channels best suited to local 

markets. AEGON takes pride in balancing a local approach with the power 

of an expanding global operation.

With headquarters in The Hague, the Netherlands, AEGON companies 

employ more than 30,000 people worldwide. AEGON’s businesses serve 

millions of customers in over twenty markets throughout the Americas, 

Europe and Asia, with major operations in the United States, the Netherlands 

and the United Kingdom.

Respect, quality, transparency and trust constitute AEGON’s core values 

as the company continually strives to meet the expectations of customers, 

shareholders, employees and business partners. AEGON is driven to deliver 

new thinking and our ambition is to be the best in the industry.

Local knowledge. Global power.LIFE INSURANCE PENSIONS INVESTMENTSWWW.AEGON.COM
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